Predatory Credit Card Lending Practices
Whereas:

Our company is one of the nation’s largest credit card issuers, with tens of billions of dollarsin
outstanding credit card loans to consumers.

Amid the economic uncertainty sparked by the sub-prime mortgage crisis, some banks are turning to their
high-margin credit card divisions to help offset their |osses el sewhere.

In the wake of declining home values and the inability to tap into this source of funds, many Americans
areturning to credit cards as a last source of capital to get them through difficult times.

According to the Federal Reserve Statistical Release, revolving debt as a percentage of total debt in US
households is dramatically increasing and credit card loans are at their highest delinquency rates since
1993.

The sub-prime borrowing classis the most profitable market segment for credit card issuers, and most
vulnerable to predatory practices.

Sub-prime consumers, specifically those with FICO credit scores less than 660, are often targeted with
“fee harvesting” cards. These cards, which typically carry alimit of no more than $500, can cost
borrowers up to half or more of their credit limit simply in activation and maintenance fees, while
positioning the cardhol der to unknowingly incur late, over-the-limit and other fees.

Based on an October 2008 report by Innovest, 30% of our company’ s credit card accounts are classified
as sub-prime.

Aggressive and questionable marketing to teenagers and college students — often using poor lending
criteria— has contributed to arise in undergraduate credit card debt from an average of $2,169 in 2004 to
$8,612 in 2006.

Provisions such as universal default, sometimes known as risk-based pricing, unfairly penalize borrowers
with higher rates on accounts where they have never missed a payment.

Typical credit card practices such as bait and switch marketing, changes of mailing address, delayed
billing, hidden fees and unintelligible cardholder agreements hurt consumers.

Resolved: That the shareholders request the Board of Directorsto complete areport to shareholders,
prepared at reasonable cost and omitting proprietary information, evaluating with respect to practices
commonly deemed to be predatory, our company’s credit card marketing, lending and collection practices
and the impact these practices have on borrowers.

Supporting Statement:
Trapping consumersin debt under predatory terms that make successful repayment virtually impossible
weakens the long-term financial prospects of our company and the national economy as awhole. Credit

card policies and practices designed to strengthen (rather than abuse) consumers' financia health arein
the best interest of our company and its clients.
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